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SHELLY J. LUCAS      
Round Rock, TX 78665                                                                   
512.215.0953




              


              www.linkedin.com/in/shellylucas/ 
pisarose@yahoo.com 







                     www.shellylucas.com
MARKETING & COMMUNICATIONS LEADER
Breaks the Noise Barrier | Creates Move-to-Action Messaging | Accelerates Buyer Momentum  
Carves out new conversational spaces with thought-provoking content. Develops unique brand voices through various roles in internal and external marketing, content strategy, social media, public relations, corporate communications, and analyst relations at organizations ranging from global Fortune 200 companies to small, not-for-profit businesses.  

Brand Strategy | Content Strategy | Content Creation | Market Research | C-Level Thought Leadership | Social Media Marketing | Email Nurture Programs | Sales Enablement
KEY ACCOMPLISHMENTS
         
· Leveraged brand and niche industry knowledge to acquire $2.4M in new business for marketing / communications agency’s new satellite office in one year.
· Generated a 500% increase in the weekly internal users of a user guide for the PwC Data team’s flagship product by converting it into a microsite. In its first three weeks, the microsite generated more than 4,360 internal page views.
· Raised the lead generation bar for Redox, designing and managing the company’s first proprietary research project (with HIMSS) and breaking the all-time lead generation record with a hard-hitting report.

PROFESSIONAL EXPERIENCE    
   
REDOX, Round Rock, TX
Senior Content Marketing Manager/Solutions Marketer

Develops and executes content strategy for the core business (healthcare provider and virtual care market segments). Creates integrated campaigns incorporating diverse content formats across the entire buyer’s journey. Writes and produces virtual roundtables, quizzes, infographics, playbooks, case studies, whitepapers, newsletters, social posts, emails, and sales decks.
FORCEPOINT, Austin, TX

Solutions Marketing Manager (Vertical Marketing)
Developed vertical strategy and activation programs. Created and vertical-specific sales enablement marketing materials, customer-facing collateral, and demand generation content. Led and executed hybrid ABM programs focused on specific industries and high-value accounts.
LIAISON CREATIVE + MARKETING, Austin, TX






   2018 – 2020
PwC Data Platform Content Strategist
Created internal marketing collateral, change communications, product documentation and thought leadership content to expand awareness, increase adoption, and grow advocacy for PricewaterhouseCoopers' Global Data Platform.
CONTENT MARKETER, Austin, TX




               



    2017 – 2018
Independent Consultant

Partnered with brands to create captivating stories that boosted brand awareness, deepened engagement, and enriched the customer experience. Clients included Samsung, CXOTalk, PrimeGenesis, Marek Group, and Atomic D.
DUN & BRADSTREET, Austin, TX







                    2010 – 2017
Content Marketing Director







      2015 – 2017
Developed and executed quarterly persona-based content strategies inclusive of all buyer stages and channels. 

· Achieved 186% of 2016 marketing and sales solutions pipeline goal in six months. Game changers: sponsored research that generated awareness in new market and organic influencer program for content collaboration.
· Drove record-breaking unique open rates (↑300%) and overall open rates (to 60%) by creating and optimizing fresh nurture emails.
Senior Marketing Manager (Social Media and Persona Content)



2010 – 2015
Directed and executed CMO marketing content creation, experimentation, amplification, and measurement. Led social media and community engagement for Dun & Bradstreet and Hoover’s (subsidiary), planning, social content, customer service, monitoring, analysis, metrics, and reporting. Planned, managed, and executed public relations and analyst relations for Hoover’s. 
ASG SOFTWARE SOLUTIONS, Naples, FL






                    2008 – 2010
Public Relations Manager







      2009 – 2010
Planned, managed, and executed global PR programs for privately held software corporation (90+ offices worldwide), including executive messaging, thought leadership, issue management, analyst relations, and $1.3M budget. 
Marketing Writer








     2008 – 2009
Created original, C-level / visionary messaging for special marketing and PR projects. Researched and wrote white papers, byline articles, and brochures for CEO, CTO, and senior management. 

FLORIDA GULF COAST UNIVERSITY, Fort Myers, FL





   
     2007 – 2008
Adjunct Professor 
Taught writing-intensive composition courses focused on “writing as a process” with special emphases on audience, purpose, and critical thinking.  
ADDITIONAL RELEVANT EXPERIENCE
ROSE EAGLE DEVELOPMENT, LLC, Fort Myers, FL
Design Director

LIGHTNINGSEED CONSULTING, Cape Coral, FL




Founder
ACCUDATA AMERICA, Cape Coral, FL





Premiere Marketing Manager 
OSBORN & BARR COMMUNICATIONS, Kansas City, MO



Account Manager
SAINT MARY COLLEGE, Leavenworth, KS





Marketing Director
FARMLAND INDUSTRIES, INC., World Headquarters, Kansas City, MO

Communications Account Manager / Executive Speechwriter 

Managing Editor

Communications Specialist 

RECENT AWARDS
2023 Hermes Gold Creative Award

2022 AMCP Marcom Gold Award 

2017 AMCP Marcom Platinum and Gold Awards

EDUCATION 


Doctor of Philosophy (PhD), Literary Theory, Presidential Fellow, UNIVERSITY OF NEBRASKA, Lincoln, NE
Master of Arts (MA), English, UNIVERSITY OF NEBRASKA, Lincoln, NE

Bachelor of Arts (BA), English, Summa Cum Laude, CENTRAL COLLEGE, Pella, IA 
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